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Abstract. The document aims at the one hand to argue the relationship between the level of knowledge about
sustainability and the tendency of consumers to adopt sustainable behavior and on the other hand to identify
the activities of the Municipality of Varna to achieve sustainable consumption as based on a study of the level
municipality in this direction. The research methodology includes analysis of the content of theoretical
sources to argue the relationship: knowledge of sustainability - sustainable consumption; conducting a pilot
study to establish the level of knowledge of consumers in the city of Varna about the ideas of sustainable
consumption; analysis of the documentation of the Municipality of Varna related to initiatives for increasing
the knowledge for sustainability. As a result of the conducted research, the following conclusions can be
formulated: 1. In most of the statements, the respondents demonstrate a high level of knowledge about
sustainability, as only four of the statements have a higher percentage of disagreement or lack of
knowledge/judgment on problem 2. The analysis of the documentation of the Municipality of Varna, related
to the implementation of activities to increase knowledge in the identified four problem areas, does not reveal
any ideas and activities in this direction. The recommendations given in the present study can serve as a
starting point in planning activities of the Municipality of Varna related to raising the level of knowledge of
citizens about sustainable consumption. The study is part of the project "Sustainable Urban ConsumptionRegional Diversity Project", funded by the Bulgarian National Science Fund (BNSF),
06-H35/7.
Key words: sustainable consumption; sustainable consumption knowledge; Varna Municipality;
sustainability

1. Introduction
Sustainable consumption differs from traditional consumption, known in marketing theory, in that it is
based on conscious and considered purchasing decisions, taking into account the risk of adverse effects on both
the environment and the social and economic well-being of people and systems and meeting the needs and
aspirations of everyone for a better quality of life, now and for future generations. In recent years, many
developments have focused on the study of factors and motivators that may be a prerequisite for the transition
from traditional to sustainable consumption. According to M. Kehayovasustainable behavior should not focus attention only on the active components in people's behavior. In its
entirety, it should also include beliefs about the prevalence of the manifestation of the problems, the level of
knowledge on the problems of sustainability, attitudes, and beliefs related to it, value systems, motivation,
emotional states(Kehayova-Stoycheva, 2018). For this reason, one of the main factors for research should be the
knowledge related to the ideas and principles of sustainability. Many authors ask the question: is there a
relationship between knowledge and the behavior of individuals and what can this relationship be? Efforts are
focused on finding and arguing for such a relationship because to achieve mass sustainable consumption, it is
necessary to replace the deep-ingrained habits of traditional consumption with new, sustainable habits that
support the pursuit of sustainable development.
In the present study, an attempt is made to establish and argue the relationship between knowledge about
sustainability and the tendency of individuals to perceive sustainable consumption behavior, which in the
opinion of experts in the field should replace existing patterns of behavior to achieve the desired change to a
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better and safer way of life for both humans and the planet. An attempt has been made to identify the activities of
the Municipality of Varna to achieve sustainable consumption based on a study of the level of knowledge of
consumers in the city of Varna, to give recommendations for improving the policy of the municipality in this
direction.
The research methodology is based on an analysis of the content of theoretical sources to derive and argue
the importance and significance of the level of knowledge about sustainability and the tendency for consumers to
adopt sustainable behavior. A pilot study of the level of consumer knowledge in the city of Varna related to the
ideas and principles of sustainable consumption was conducted. A content analysis of the activities and measures
taken by the Municipality of Varna to support the achievement of sustainable consumption has been made.

2. Literature review
In recent years, sustainable consumption has been the subject of research in many scientific
developments. Based on a literature review conducted in a previous study of various theoretical views on the
definition of the concept, the authors of this study propose a generalized definition, which is perceived as a
working definition
Consumption-based on conscious and
considered decisions to purchase, use, extension the life and disposal of products and services, allowing
continuous economic and social progress while minimizing the use of natural resources and toxic materials,
emissions of waste and pollutants throughout the life cycle of the service or product, meeting the needs and
aspirations of everyone
(Serbezova and Nedev,
2020). From the point of view of marketing theory and practice, consumers can be all individuals and legal
entities that use products or services against payment to meet needs - individuals and households, business
organizations, government institutions, NGOs, etc. It is important to note that achieving sustainable consumption
requires joint efforts on the part of all consumers. Cities are the main centers in which many and different types
of consumers are concentrated. They are places of intensive consumption by all the above groups and therefore
the initiatives taken at the municipal level to achieve sustainable consumption can be very effective (Reisch et
al., 2016). One of these initiatives is to take action to raise awareness and knowledge about sustainable
consumption.
The concept of "knowledge" in various dictionaries and literature is considered in many different aspects.
Some of the given meanings are more general: "everything that has been perceived or understood by the mind",
"a set of truths accumulated over time", "truly grounded belief, a certain understanding", "things that happen to
man and affect his thoughts and beliefs ","an event or activity that affects the individual in some way ". It can be
summarized that knowledge in a broad sense is very vague and difficult to be placed in any framework. Some
meanings can be found that try to concretize the concept as much as possible, and there are both similarities and
differences in the different interpretations. Similarities refer to the definition of knowledge as "facts,
information, understanding, and skills acquired through experience or education, theoretical or practical
understanding of a subject, problem, situation, area." 17 In addition to the stated meaning, some different
suggestions for knowledge can be found in sources, such as:
Realizing facts or circumstances, i.e. knowledge exists in the mind of the consumer (the individual
or group of people);
Awareness to a degree of familiarity both in general for a given topic, problem, situation, and a
specific product;
Feelings or experiences are known to the individual or group of people;
Events or understanding shared by all members of a particular group in society that affect their way
of thinking and behaving18
It is noteworthy that knowledge can apply both to the individual and certain groups of people and society
as a whole.
In theory, different views of what knowledge is can be found, as the authors try to explain even more
strictly and precisely its essence.
specific
experience, values, contextual information and expertise that provides a framework for evaluation and
17

http://talkoven.onlinerechnik.com/duma/;https://dictionary.cambridge.org/dictionary/english/knowledge;
https://www.dictionary.com/browse/knowledge;
https://www.collinsdictionary.com/dictionary/english/knowledge;https://www.lexico.com/definition/knowled
ge; https://www.oxfordlearnersdictionaries.com/definition/english/knowledge; (Last visited on September 10,
2021)
18
The same source again
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incorporation of new experience and information. It arises and is applied in the minds of those who know. In
organizations, it is often embedded not only in documents or regulations but also in organizational procedures,
(Bolisani and Bratianu, 2018). This means that knowledge is the prism in the
human mind through which each individual evaluates what is happening in the external environment and
assesses the need for new information and experience. Knowledge is also an important and necessary basis for
can only act rationally and use reason to make decisions based on the framework of his understanding and
knowledge. If a person does not know the consequences of his consumption, he will not be able to include the
risks in considering this decision to make. Therefore, knowledge is an important factor in consumer choice
factor that influences all phases of the decision-making process by consumers. Theoretically, it consists of two
dimensions stored in the memory of the individual:
1. General knowledge formed by accumulated experience in consumption.
2. Specific knowledge related to a specific product (price, class, characteristics, mode of consumption,
functionality, etc.) (Kang, Liu and Kim, 2013).
S. A.
significantly influences decision-making. People do not like and thus tend to avoid situations in which they do
not have enough knowledge to guide their behavior and where the possibility of confusion is high (Sharifah A,
Laily and Nurizan, 2005).
When it comes to the relationship between knowledge and consumption, some authors emphasize that
knowledge related to actions has a stronger influence on behavior than actual knowledge of a problem or
situation (Chekima et al., 2016).
. Thus, new knowledge and experience can change the
interpretation of individuals about the world by adding to the framework of understanding new ideas and ways of
action that will completely change the behavior of individuals as consumers. This circumstance is very important
when it comes to the possibility of the traditional behavior of individuals becoming sustainable. According to
this definition, sustainable consumption is based on conscious and considered decisions for the purchase, use,
extension of life and disposal of products and services, fully consistent with the ideas and principles of
sustainable development. This means that if we want a behavior change to take place, we must pay serious
attention to the level of knowledge of people about sustainability and their willingness to take active action in
this direction.
Numerous studies can be found in the economic literature aimed at finding relationships and
dependencies between the knowledge of sustainability and the behavior of different consumer groups. It is
noteworthy that most of the developments cover only the environmental dimension and only a small part
consider sustainability and sustainable consumption in general. For the authors of this study, both groups of
developments are of interest because initially, sustainability began to be talked about exactly from the point of
view of its ecological aspect. In this regard, it can be assumed that the results and conclusions of the relationship
between information and knowledge related to environmental issues and sustainable consumption could be
relevant for the other two aspects, namely social and economic.
According to the authors, whose research addresses mainly the topic of the environmental dimension of
knowledge can be classified into three categories. The first category is knowledge related to the
current situation (understanding of the relevant environmental issues). Knowledge of such environmental issues
affects the attitude towards the environment. The second category is knowledge related to the actions or steps
needed to achieve sustainable consumption. The third category is knowledge of effectiveness, understanding of
how the right behavior works in solving relevant issues (Kim, Yun and Lee, 2014). Kim Y. et al. assert that
knowledge of the environment has a positive effect on attitudes towards it. It can be reasonably asserted that
knowledge will increase the belief that one has control over a situation, thus increasing perceived behavioral
control (Kim, Yun and Lee, 2014). Thus, individuals will be able to assess and be aware of the risks and
consequences that their behavior has on the environment. This will allow, if desired, to control their behavior
following environmental principles and requirements. In the same direction are the conclusions of Chekima B. et
al., according to which knowledge has a positive impact on a person's habits to buy and use environmentally
friendly products. The more consumers are informed about the environment, the more they know about the
impact of their actions on the environment, and the more they are expected to buy green products (Chekima et
al., 2016). Such conclusions are supported by the summaries of Okur and Saricam and Chekima B. et al,
according to which consumer knowledge of environmental issues has a significant impact on purchasing
intentions and is one of the main motivators/factors related to the intention and behavior when buying (Okur and
Saricam, 2019) (Chekima et al., 2016)
environment knowledge
(Sharifah A,
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Laily and Nurizan, 2005). In her study, Elena Kostadinova uses another term - environmental awareness
which is a "function of knowledge of environmental problems, knowledge of environmental solutions and
knowledge of the environmental benefits of specific environmental products" (Kostadinova, 2016). It has been
stated above that knowledge exists in the mind of the consumer, which means that environmental awareness is
active and working knowledge embedded in the minds of consumers and distributed in each of the three
categories discussed by Kim Y. et al. According to a study, the low level of environmental knowledge does not
encourage consumers to be more actively involved in environmental activities. This fact could hinder or slow
down any efforts (including municipal, governmental) to promote sustainable consumption behavior. Knowledge
is positively correlated with the surrounding attitudes, behavior, and participation. Thus, if knowledge of the
environment is improved, there is a high chance that sustainable consumption behavior will be stimulated.
Therefore, knowledge is an important element in promoting the right environmental attitudes and values, to
increase environmentally responsible consumption (Sharifah A, Laily and Nurizan, 2005). After all that has been
stated so far, we can adopt as conclusion
important predictor of the behavior of environmental consumers, as it is assumed that individuals who are more
aware and familiar with environmental issues, will be more motivated to practice environmental behavior as
consumers (Kostadinova, 2016).
It is interesting to see whether the same conclusions can be drawn about sustainability and sustainable
consumption in general. According to Norberd Bol, "knowledge is essential for consumers to understand
sustainability issues and how to increase sustainable consumption behavior"19. Knowledge and education could
motivate even the most skeptical consumers to commit to sustainable consumption. The biggest barrier for
skeptics to engage seems to be that they do not trust others to engage in more sustainable consumption and that
there will be no difference if they do it themselves
. This is another statement in support of
the importance of knowledge and information to achieve sustainable consumption. Sufficient enforcement of
consumers' rights to be informed is a prerequisite for them to act responsibly by the knowledge of sustainability
. The latter opinion confirms the previous ones and at the same time reiterates
the relationship information - knowledge - action, which has already been discussed above in the presentation. In
support of this, Katherine White et al .'s position can be added that providing information as initial knowledge of
why a desired behavior or product is sustainable can be effective for consumers by directing them to necessary
actions and expected consequences. It is unlikely that a person will engage in more conscious forms of
sustainable behavior change if he is not informed about the problem, the potential positive actions, and the
possible consequences of them (White, Habib and Hardisty, 2019). A study conducted among students led to the
formulation of the same conclusions. The results show that students who are actively involved in activities aimed
at promoting sustainable consumption in their organization have more sustainable consumer behavior than
others. This may mean that sustainable development in general and sustainable consumption, in particular,
involve and require fundamental social transformations and can only be the result of shared learning and
cooperation as a process of social learning. In this respect, education is what contributes to promoting
sustainable consumer action and transformative social learning for sustainability (Barth et al., 2012).
In parallel with the assessment and the importance of knowledge as a motivator and an important
prerequisite for sustainable consumption behavior, the impact of the lack of information and knowledge about
sustainability has been studied in various studies. Here, as in the previous analysis, there is a similarity in the
presented results and summaries. Brahim Chekima et al. consider that lack of knowledge or information is an
important barrier to individuals' behavior concerning the environment (Chekima et al., 2016). The same
conclusion was reached by a team of researchers conducting a study aimed at informing consumers about
sustainable consumption in Sri Lanka. According to them, the lack of information on "green"/"sustainable"
products is the main factor preventing consumers from buying such products. In addition, they conclude that the
majority of consumers are still not sufficiently aware of the environmental impact of products when they buy
them (NCPCSL, 2018). A similar finding is present in the book by Louis Lebel, Sylvia Lorek, and Rajesh
Daniel. According to the authors, the reason for the low level of sustainable consumption is the insufficient
knowledge of consumers to make sustainable consumption choices. The inability to make the right choice is
rooted in both limited purchasing power and lack of awareness, education, and knowledge. The main reasons for
the low levels of consumer awareness are insufficient mass education, inadequate public awareness programs,
and others (Lebel, Lorek and Daniel, 2010). These findings are supported by the results of a study showing that
people may choose not to adopt sustainable consumption practices, such as participating in recycling activities
because they feel they do not know enough about recycling. The study of recyclers and non-recyclers concludes
that the attitudes or motives of the two groups are not so different, but there is a significant difference in their
19

https://norbertbol.com/2019/02/10/how-sustainable-consumption-relates-to-knowledge-seriousness-andculture/comment-page-1/ (Last visited on September 15, 2021)
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operational knowledge. Thus, confusion about the recycling process is related to non-recyclable behavior. This
means that information and knowledge about recycling are essential predictors of recycling behavior (Sharifah
A, Laily and Nurizan, 2005). Some authors draw attention to the fact that people's lack of understanding and
knowledge may be dictated by both a lack of information and an overload of information, leading to confusion
and therefore low adoption of sustainable behavior (White, Habib and Hardisty, 2019). Therefore, before any
behavior can be changed, it is necessary to assess the current state of consumer environmental awareness and
knowledge (Sharifah A, Laily and Nurizan, 2005)
same conclusion but concerning sustainability and sustainable consumption in general. Identifying the level of
awareness of sustainable consumption among consumers should be the first step in a campaign to promote such
consumption patterns. Undoubtedly, a higher level of consumer awareness will certainly be positively linked to
the scope of sustainable behavior
-Goldmann and Gazdecki, 2018). Both Louis Lebel et al. and
concept of sustainable consumption, and according to the latter the level of awareness is not due to the real
interest of consumers but to the perception of information that reaches them from different sources
From all that has been said so far, the following conclusion that some of the authors make could be
accepted:
onsumption is not something that can be imposed on the public. Rather, it requires
informed choices by households and participating parties in favor of sustainable goods and services. This,
therefore, requires the acquisition of knowledge about both sustainability and the impact of choices and
consumption values, which may generate a desire to act based on this information (Sharifah A, Laily and
Nurizan, 2005).
To provoke and monitor the change from traditional to sustainable consumption, the level of awareness
and knowledge of individuals about the ideas and principles of sustainability must first be established. When a
low level of knowledge is established, an important step is to take various measures and actions to increase it. At
a high level, efforts can be made to maintain it through various initiatives and long-term challenges.
In their works, the authors give some recommendations about the possibilities for increasing the level of
knowledge needed to achieve sustainable consumption. The adequacy of facts to meet information needs and to
build on existing knowledge about sustainable consumption is not only a matter of proper content but also of the
right way to convey it in terms of form, time, and context
. The authors agree
that the provision of information alone is extremely insufficient to stimulate long-term sustainable change.
Consumer-friendly strategies need to be put in place to raise public awareness, to convey public impressions of
the importance of sustainable values, to offer ideas and technical know-how related to the skills to apply
sustainable practices, etc.
According to some of the developments, the main driving force to engage in initiatives to increase
knowledge, and hence to stimulate the desires, intentions, and implementation of sustainable actions is the
government (NCPCSL, 2018) (Kraleva and Ivanov, 2018). In this regard, municipalities as representatives of
state power must also engage in events and activities aimed at continuously raising and maintaining a high level
of knowledge so that individuals can whether independently, as part of households, or as part of organizations to
perceive and be guided by the values, ideals, and principles of sustainable development in their behavior as
consumers

3. Survey of consumer knowledge in the context of the understanding of
sustainable consumption in the city of Varna and the measures applied by local
authorities to raise public awareness
The first step before taking any action to stimulate sustainable consumption by the municipality of Varna
is to study the level of knowledge of consumers. The data required for this purpose have been provided through a
pilot study with a sample of 245 households (88 from Varna, 87 from Sofia, 70 from Svishtov) which has been
conducted in the period from November 2020 to December 2020. A quota sample with the following attributes
was used in the study: the size of the household (two-, three-, four-, five-member households or bigger ones) and
age of the head of the household (18-24, 25-34, 35-44, 45-54, 55-64 and 65+ years of age). The data collection
method was the online survey based on a structured questionnaire.
Unlike most papers that examine mainly consumer knowledge related to the environmental dimension of
sustainability (as mentioned above), the present study formulates statements that cover the other two dimensions,
namely the social and economic. The aim is to establish the level of knowledge of consumers in the context of
sustainability in its overall meaning and scope.
Within the conducted pilot study on household consumption in the city of Varna, 17 statements related to
consumer knowledge in the context of the understanding of sustainable consumption in the urban environment
were considered. They aim to summarize the extent to which households assess the impact of the goods,
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services, and resources used on life around them and relate in particular to 1. Encouraging companies to work in
compliance with labor legislation through the purchase of products from such businesses (T1); 2. Enabling future
generations to meet their needs by limiting consumption now (T2); 3. Stimulating the preservation of local
values and way of life by buying products from small producers (T3); 4. Improving the quality of life through
the purchase of ecological and/or natural products (T4); 5. The connection between the ability of future
generations to meet their needs and the behavior of people today in general (T5); 6. The opportunities that
product recycling provides to increase the time in which people will be able to meet their needs (T6); 7. The link
between climate change and human over-consumption (T7); 8. Dependence of air purity on vehicles used by
households (T8); 9. Helping to protect the environment through separate waste disposal (T9); 10. Helping to
reduce the depletion of the planet's resources by extending the life of appliances and objects purchased by
households (T10); 11. The relationship between air purity and the type of heating used by households (T11); 12.
The opportunity to stimulate the development of poorer regions through the choice of products and services
(T12); 13. The effect that urban sprawl has on reducing arable agricultural land and soils (T13); 14. The link
between faster depletion of planet resources and human shopping (T14); 15. The dependence of the amount of
waste disposed of and what and how households consume (T15); 16. A fair assessment of producers' efforts
through the direct purchase of products and services from them (T16); 17. Reducing the transport burden on the
environment by buying from local/resident producers (T17).
It can be concluded that households to a greater extent agree with the proposed statements related to their
consumption in general (See Table 1). This was established through a question using 5 points Likert Scale:
1 Strongly disagree
2 Disagree
3 Neither agree nor disagree
4 Agree
5 Strongly agree
Table 1
Degree of agreement of households with statements concerning their consumption in general

Code

T1

T2
T3
T4
T5
T6
T7
T8

Statement

Mode

When people buy products made in compliance with
5
labor legislation (without exploitation of workers,
Strongly
including children), they help companies to continue to
agree
work in this way
5
If people limit their consumption now, future
Strongly
generations will be able to meet their needs
agree
If people buy products from small producers, they
5
stimulate the preservation of local values and way of Strongly
life.
agree
5
When they buy organic and/or natural products, people
Strongly
improve their quality of life
agree
5
It is up to people today whether future generations will
Strongly
be able to meet their needs
agree
5
Product recycling can increase the period, during which
Strongly
people will continue to meet their needs.
agree
5
Climate changes are also due to excessive human
Strongly
consumption.
agree
5
The purity of the air depends on what vehicles people
Strongly
use
agree
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Agree
or

answers
Disagree
or

71,6%

9,9%

13,6%

56,8%

23,5%

3,7%

92,6%

6,2%

1,2%

85,2%

6,2%

2,5%

76,6%

14,8%

2,5%

82,7%

8,6%

1,2%

84,0%

8,6%

3,7%

91,4%

4,9%

0,0%

Neither
agree
nor
disagree

2, 2021,
ISSN 2367-7791,

,

ELECTRONIC JOURNAL CONOMICS AND COMPUTER SCIENCE ISSUE 2, 2021,
ISSN 2367-7791, VARNA, BULGARIA

T9
T10
T11
T12
T13
T14
T15
T16
T17

5
When people dispose of their waste separately, they
Strongly
help protect the environment
agree
The more people try to prolong the life of the appliances
5
and goods they buy, the fewer resources on the planet Strongly
will be depleted.
agree
5
The purity of the air depends on what people heat their
Strongly
homes with
agree
5
By choosing products and services, people can stimulate
Strongly
the development of poorer regions.
agree
By choosing to live in growing cities, people are
5
contributing to the reduction of more and more Strongly
agricultural land and soil.
agree
5
The more people shop, the faster the planet's resources
Strongly
are depleted
agree
5
The amount of waste depends on what and how people
Strongly
consume.
agree
5
When buying directly from manufacturers, people
Strongly
support the fair evaluation of their efforts.
agree
5
When buying from local/resident producers, people help
Strongly
to reduce the transport burden on the environment
agree
Source: Prepared by the authors

86,4%

7,4%

1,2%

77,7%

13,6%

3,7%

84,0%

11,1%

2,5%

77,8%

11,1%

6,2%

64,6%

15,2%

12,7%

58,3%

20,2%

6,3%

92,5%

3,8%

0,0%

92,4%

5,1%

2,5%

84,8%

2,6%

8,9%

Considering the results, it can be said that in most statements the mode is 5, i.e. the most common answer
is "Strongly agree, and in three of them households agree to a relatively lesser extent, namely: 1." If people limit
their consumption now, future generations will be able to meet their needs" (T2); 2. "The more people shop, the
faster the planet's resources are depleted" (T14); 3. "By choosing to live in growing cities, people are
contributing to the reduction of more and more agricultural land and soil" (T13). In T13 it can be noted that there
is a high percentage of people who cannot take a definite position (12.0%). For another statement, there is a high
When people buy products made in
compliance with labor legislation (without exploitation of workers, including children), they help companies to
continue to work in this way
These four statements need more attention, regardless of whether there is a relatively low degree of
agreement or a relatively higher percentage of people who cannot comment.
It is difficult to determine definitively the profile of households with a relatively lower degree of
agreement with the above statements. This is largely due to the relatively smaller number of respondents (given
the formulative nature of the survey) who took part in the survey at this stage. However, we can point out the
following characteristics
- Number of household members - between 3 and 5;
- Number of children - mainly households without or with one child;
- Number of working household members - 3;
- Number of unemployed household members - without or with one unemployed person;
- Gender of the head of the household - more often households with women as head of the household;
- Education of the head of the household - secondary;
- Age of the head of the household - from 30 to 39 years and 50 to 59 years.
In the context of the project in which the present study was carried out, the interesting question is what
measures local authorities are taking to raise citizens' awareness of sustainable consumption issues. For this
purpose, a content analysis of the documentation of the Municipality of Varna was performed. The analysis was
carried out within the normative and project documentation, which is available through the official website of the
Municipality.
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From the review of the normative documents, the following can be summarized:
- T2 Limiting consumption to provide an opportunity to meet the needs of future generations - keyword
matches are found in 4 documents. Here in the normative documentation, it is discussed limiting
the consumption of electricity; solid fuels; the total energy consumption for the needs of public
transport within the city; "Restricting access to endangered resources". Regarding the
implementation of initiatives aimed at educating the population on the topics, only one match is
found in the "Program for Tourism Development in the Municipality of Varna 2014-2020". In
and responsible attitude towards tourism;
- T14 Faster consumption leads to faster depletion of resources - 4 documents are considered by
keywords. There is no coincidence about the statement in question;
- T13 The increase of the people living in cities leads to the decrease of the arable agricultural lands 11 documents were found and examined by keywords, but also there is no coincidence about the
considered subject;
- T1 The purchase of products manufactured in compliance with labor legislation stimulates companies
to continue to work in this way - 20 are the normative documents that are consistent and are
considered accordingly. They lack the idea of raising public awareness in this direction
In addition to the review of the normative documents of the municipality within the content analysis,
publicly available documents related to projects of the local government were processed. They (projects) are
considered within the Municipality of Varna as a whole, the regional administrations, the individual directorates
in the municipality, the municipal and public enterprises. Within the currently active projects, only one
coincidence was found with the considered topic, which is related to the limitation of the use of electricity by
households (T2). However, it lacks the idea of raising households' awareness of the meaning of this limitation
and its impact on the resources used as a whole. This coincidence was found in an energy efficiency project
published on the website of the European and National Operational Programs Directorate. Information about it
can be found on the websites of two of the regional mayoralties

4. Conclusion
The conclusions that can be drawn from the literature review in the study are that knowledge is a serious
prerequisite for the formation of attitudes and intentions for sustainable consumption. For this reason, any
initiative in this direction must be preceded by determining the level of awareness and knowledge. Depending on
the registered level, action should be taken to make consumers aware of the nature of the problem of sustainable
development, the impact that consumers have through their behavior to exacerbate this problem, and what they
could do to change the current adverse situation to a more favorable one, both for the individual and for society
now and future generations. It is important that knowledge is presented in a way that is comprehensible to
consumers, that it forms skills and ideas for easy application of sustainability principles, and that it encourages
action to be taken in this direction.
The conclusions that can be drawn from the survey of the level of knowledge of consumers in the city of
Varna are that in most of the statements the respondents demonstrate a high level of knowledge about
sustainability, as only four of the statements have a higher percentage of disagreement or lack of
knowledge/judgment on the problem. In a future study, an answer can be sought to the question: Is there a
relationship between the demonstrated high level of knowledge and the actual behavior of consumers towards
sustainable consumption? If such a positive relationship is found, it means that efforts must be made to maintain
it. If it turns out that there is no relationship, the factual knowledge will have to be replaced by knowledge
leading to active action
The analysis of the documentation of the Municipality of Varna, related to the implementation of
activities to increase knowledge in the identified four problem areas, does not reveal any ideas and activities in
this direction.
Depending on the conclusions and findings in the present study, the following recommendations can be
made: to clarify and detail the profile of users who show limited knowledge in the four areas and on this basis
the Municipality of Varna to take active actions and measures to increase the level of this knowledge
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